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Issue Ad Deadline Publication Date

Feb/Mar December 10 Mid January

Apr/May February 10 Mid March

Jun/Jul April 10 Mid May

Aug/Sep June 10 Mid July

Oct/Nov August 10 Mid September

Dec/Jan October 10 Mid November

Rural Heritage is published bimonthly. 
It is printed around the 15th of every 
month beginning in January. 

To ensure your ad is seen by our 
many thousands of loyal subscribers, 
please be sure to have it to us by the 
10th of the previous month.

Call (319) 362-3027 or email 
ad@ruralheritage.com for advertising 
details and requirements. 
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by Hazel Freeman  

With the right equipment and a little know-how, 

outdoor cooking can be taken to a whole new level

Some may think cooking outdoors is limited to 

hamburgers and hotdogs, but a tantalizing world of 

delicious food awaits those willing to explore cooking 

with a Dutch oven. Almost anything you can prepare 

at home using a kitchen stove can be cooked in the 

great outdoors with a cast iron Dutch oven. From big 

fluffy biscuits, yeasty brown breads, savory stews and 

casseroles, juicy meats to delectable desserts, the trusty 

Dutch oven can do it all. 

�ough times have changed and hundreds of 

cookware options are now available, cast iron continues 

to have many practical qualities, especially for those who 

love to spend time in the outdoors. Cast iron’s almost 

indestructible nature has stood the test of time and can 

last for generations. Good quality cast iron heats evenly, 

and, when properly seasoned, it’s as non-stick as any 

brand of cookware available. 

It does have drawbacks. Great heat retention comes 

at a price. It’s not lightweight, it rusts if not cared for 

properly, and that all-important non-stick seasoning 

has to be protected when cleaning. At some point, cast 

iron cookware requires a thorough scrubbing and re-

seasoning to renew its non-stick quality.

Even with these drawbacks, there are many cooks who 

would never part with their cast iron cookware. �e 

Dutch oven in particular is experiencing a resurgence 

in popularity amongst outdoor lovers and now has 

organized clubs dedicated to its use. For those who love 

to cook and eat in the great outdoors, a Dutch oven can 

be invaluable.

Dutch Oven Details

�e camp Dutch oven, or camp oven, is different than a 

Dutch oven for use on a kitchen stove. A camp oven has a 

lip, or rim around the lid to keep the coals from falling off, 

rather than a domed lid, and has three legs rather than 

a flat, legless bottom. By placing hot coals or charcoal 

briquettes on the rimmed lid, the oven can be used for 

baking, stewing and roasting. Turn the lid over, and it can 

be used like a griddle. �e legs allow room for coals or 

briquettes to breathe when placed beneath the oven for 

cooking. A wire bale used to carry the oven can be used 

to hang it over a campfire or in a fireplace hearth.

Dutch Oven Cooking

A tripod can be used to hang a camp oven over a �re 

for cooking.
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ADVERTISING OPTIONS & RATES

Size 1 x Rate 3 x Rate 6 x Rate w x h

Full Page $375.00 $337.50 $318.75 7.25” x 9”

2/3 Page $285.00 $256.50 $242.25 7.25” x 6”

2/3 Vertical $285.00 $256.50 $242.25 4.75” x 9”

1/2 Page $215.00 $193.50 $182.75 7.25” x 4.5”

1/2 Vertical $215.00 $193.50 $182.75 3.625” x 9”

1/3 Page $145.00 $130.35 $123.25 7.25” x 3”

1/3 Vertical - 1 $145.00 $130.35 $123.25 3.625” x 6”

1/3 Vertical - 2 $145.00 $130.35 $123.25 2.375” x 9”

1/4 Page $125.00 $112.50 $106.25 3.625” x 4.5”

1/6 Page $85.00 $76.50 $72.25 3.625” x 3”

1/8 Page $65.00 $58.50 $55.25 3.625” x 2”

Display Ads

Special Categories (include a 1 year subscription)

Breeder’s Directory (text only) $100 per 6 issues

My Card (with artwork) $170 per 6 issues

Associations (with artwork) $155 per 6 issues
	 Double Space $275 per 6 issues
	 Four Spaces $475 per 6 issues

Classified Ads

50¢ per word. $10 minimum
75¢ per word for boxed classifieds. $15 minimum

To qualify for multiple 
ad discounting, 
payment must be 
made in full, in 
advance.

Back cover, inside 
cover, bleeds or 
special positions 
available for 10% 
additional charge.

The publisher reserves 
the right to cancel or 
reject any advertising 
at any time for any 
reason.

Look in the enclosed sample copy 
of Rural Heritage for examples of the 
Breeder’s Directory, My Card and 
Association advertisements.

Let us add your business, farm 
association, or club to these listings in 
our next issue.

Classified ads are located in the 
Country Store section near the  
back of the magazine. 

June/July 2011 
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level while keeping the object perpendicular with his body. If more stimulation is needed to get the horse’s attention, the assistant should vibrate the whip faster, but NOT further  back and forth away from his body.  �e whip or flag should only be held vertically, close to the body. Vibrate it to make noise if you need a stronger cue. 
Do NOT point or wave the flag or whip towards the horse. You are not trying to chase or scare him with it, merely provide a visual and sound cue that will get his attention.
Begin by walking down the driveway on your left rein. Once you have gone 40 feet or so, call your assistant to begin vibrating the whip and jogging up behind you on your left. 

Your assistant should move consistently and deliberately and continue to jog on past you on your left. As your assistant begins to come up behind you, pay close attention to your horse and use your left rein to keep him with you.

Face It
As your assistant begins approaching in line with your horse’s left hindquarter use the command “easy” as soon as you see or feel life come up in your horse, then use your left rein to disengage your horse and face your assistant. 

Chase It
As soon as your horse is disengaged steady him with both reins, then release and give the command “walk up!” and walk forward following your assistant.

By Margaret Beeman with Ona Kiser

Note: we call these next several articles “Advanced Training” because, as you will see in some of the scenarios, the horse’s reactions can be quite strong. It’s important that you are able to stay calm and give the horse the answers he needs throughout the training. If you are not able to do this, you should seek the help of a professional from the start, not waiting until things get out of control. The horse is a creature of habit and allowing situations to get out of control will establish bad habits that are dif�cult to �x.
The horse used in this demonstration is a 4-year-old gelding who is broke to ride but has only been ground driven for a short time and has not seen these obstacles before. 

In the previous article, we learned the importance of staying on one rein while dealing with crossing a scary surface. In this article, I will address how to maintain control while a scary object approaches from behind by disengaging your horse to face the object, then releasing him to chase it.
If you are listening to your horse, he will tell you before he bolts off, on which side the scary object is coming. A horse will naturally tip his ear on the side the scary object is coming from, and his hindquarter on that side will have lots more life. �ese facts are important to us in that they enable us to gain control of the horse’s movement at the correct time and avoid the possibility of a wreck. By setting up a training program geared to help you and your horse get through these situations, you are more likely to have a safe and pleasant driving experience even when scary things happen. It’s like the fire drills we had in school. If we know how to deal with scary situations before they occur and have a plan to follow when they do, we will be safer.You will be doing this lesson in long lines to begin. After you feel you have a good understanding of what 

your horse needs and your horse is understanding what you are offering him, you may move on to the cart.Again, I have chosen the driveway to simulate a situation on the road. Objects coming up from behind may include people running, bicycles, motorcycles or other vehicles;  not to mention other horses or horse-drawn vehicles, dogs, loose livestock, and even trash, balloons or bags blowing in the wind. �is exercise helps you prepare yourself and your horse for these kind of situations at home before you meet them out in the world.
Your assistant must have a clear understanding of what you are trying to accomplish in this lesson and follow your instructions immediately, without argument. �e object of the lesson is not to scare the horse. It is to teach you how your horse responds in a situation like this so you may learn how to help him. �e whole idea is to be able to learn in a controlled environment. You may use any number of things as a prop for this lesson. A flag, some balloons on the end of dressage whip or stick, even plastic grocery bags on the end of a whip work well. �e whip or stick should not be longer than 40”. �is will allow the assistant to work the noise 

Advanced Training for Safety
Dealing with Scary Objects ComingFrom Behind: Face It and Chase It

The �ag should be held vertically, close to the body (left). Do not point or wave it at the horse (right). 

The assistant should move at a consistent pace and jog up to, and past you.

Tell the horse “easy” as soon as it reacts, then use the left line to disengage and face the distraction.

Use both lines to steady the horse and tell it to “walk up” to follow your assistant. 

As the assistant passes you and comes up in line with the horse's hip, pay attention to the horse's reaction and use your left line to keep the horse in line. 



DIGITAL EDITIONS ONLINE

With an online version, your advertisements do double-duty.
All print subscribers have access to a digital, online version of the printed magazine 
where your message finds a new audience among digital-only subscribers, too! This 
version features a fully searchable database of advertisers in every issue including 
previous back issues. Websites and emails are clickable, sending prospective 
customers your way in just seconds!

Visit www.ruralheritage.com and click on the Sample Issue in  
the upper right corner!

Back
Issues

Available.

Interactive
Advertiser 

Menu

Clickable Email
& Website Links!



RURAL HERITAGE MAGAZINE

Rural Heritage is bought and read by people interested in working with draft animals and traditional 
farming, logging, and gardening techniques. If your marketing plan targets this group, we provide a 
very effective means to reach them.

Borrowing from yesterday - to do the work of today.

Rural Heritage is a bimonthly magazine published 
since 1976 about sustainable farming & logging, draft 
animal power, self-sufficient living and other aspects 
of our rich American rural heritage so useful in today’s 
modern world. 

Each issue is packed with important information 
related to the season at hand. You are guaranteed 
a highly targeted market to ensure maximum 
effectiveness of your advertising dollar. Check out our 
competitive rates. We provide free layout for the best 
possible appearance of your advertisement.



Reach 100,000s online!

Rural Heritage’s website has long been an 
important resource for people interested in all 
aspects of draft animal power, rural living, self 
sufficiency and sustainable living.

Our most popular feature is our Front Porch 
Forum, with a devoted following of readers 
who ask questions and share information 
about rural life. They visit dozens of times a 
day, every day.		

Reach our loyal Front Porch visitors

Banner 
ad on our 

dynamic home 
page

RURAL HERITAGE WEBSITE

www.ruralheritage.com attracts visitors
Category April/May 2015
Visits 113,600
Unique visitors 47,400
Av. Pageview 6 pages/visit
Av. time on site 7 minutes

Banner website ads $200/two months*
Location Size (pixels)

Hompage bottom 600 X 99 px (max)

Front Porch right 240 X 160 or 240 X 240
Events bottom 600 X 99
Past issues search 240 X 160 or 240 X 240

*Sign up for 6-12 months, 
receive a 15% discount



The Rural Heritage Show 
delivers a targeted 

audience for your AD
Our show is a fan favorite on 

RFD-TV. The program airs twice 
weekly and spotlights people: 

• who are actively involved in 
using draft animals for farming 

and logging 

• who celebrate our rural 
heritage through field days and 

historical events 

•who share their knowledge of 
training and working with draft 

animals.

 

Nearly 200,000 
households tune into 
Rural Heritage’s TV 
show every month. 
Our viewers can be 

your customers!

Nielsen Ratings
May 2015 Day/Time Total Households Av. households/show
Tuesdays (4:30 p.m. ET) 111,000 22,000

Wednesdays (3:30 a.m. ET) 59,000 12,000

Saturdays (3:00 p.m. ET) 102,000 20,000

May total viewership 272,000 18,000

2015 viewership to date 1.7 million 25,800

A scene from a Rural Hertiage Hour show about farming with horses at Prophetstown.

RURAL HERITAGE ON TV

Each Rural Heritage episode airs twice in one week and will typically repeat twice more during a 
12-month period.  
	 • Have an idea for an episode? A 22-minute episode costs $2,500 to produce and air, 
               plus expenses.
	 • A ready-made 60 second TV spot costs $500 to air.
	 • Need us to help produce an ad? $500 to air,  
              $500 editing/production costs, plus expenses.

It only takes 

 60 seconds to reach 

20,000 people on the 

Rural Heritage Hour
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